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Visit Plymouth Web Stats 2016 to 2017
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Visit Plymouth Web stats 2016-2017
Jan Feb Mar Apr May Jun Jul Aug Sep Oct MNov Dec
2016 48,296 50,484 55,938 57,854 70,053 85,798 78,612 115,324 64,308 79,230 107,760 67,643

2017 75,382 78,226 83,709 88509 88450 70,049 89561 98628 65311 77938
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Social media stats

— IR Facehook

wmwss  What’s On Plymouth — 58k likes (reach of over 1m

. . per month) — Increase of 4K from 2016

Bonflre nght Visit Plymouth — 9k likes — Increase of 3K from 2016
bl lesietnell I T\/ Crashes Plymouth — 28k likes (reach of over 1

- . million during week of MTV) — Increase of 9K from

- dunt A 4 Y, 2016

Twitter

@VisitPlymouth — 12.4k followers — Increase of

1.4K from 2016

@whatsonplymouth — 5k followers — Increase of

1K from 2016

Plymouth

What's On
Plymouth

Tweets  Following  Followers  Likes
5,374 194 12.4K 555

Tweets  Tweets & replies Media

Also — an additional 10k followers across

@flavourfestsw @plymouthpirates bt i
@plymfireworks @plymlivemusic

@mtvplymouth @mayflower400uk

@plymseafoodfest @oceancityfest

You Tube Instagram
Visit Plymouth @VisitPlymouth
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PR activity...

DESTINATION PLYMOUTH GENERAL COVERAGE SNAPSHOT
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PR activity...

SATURDAY & SUNDAY
2l & 22 OCTOBER 2017

Top half-term
daysout ;21

- PLYMOUTH LITERATURE FESTIVAL
DEVON

Special literary-themed events for children
will include rhyme time, storytelling,
reading and young writers’ groups at the
city's libraries, a creative créche and artistic
workshops at the School of Creative Arts,
performances at Theatre Royal, and

a letterpress studio. To 29 Oct, various prices,
plymouthliteraturefestival.co.uk

Plymouth
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PR activity.
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Eat and be merry
atthese festivals

2 2 PERIHSHIRE
Forget the raft race,

disco yoga, live music, ceilidh and
outdoor cinema — the strongest suit
of this mini festival at a cracking
Highlands hotel is the food. Graze on
créme brillées burnt to order, hot ¢ > = o
doughnuts, fresh oysters and S 3, o i 3 5 e a s ot onthe P
local smoked salmon. Buy % /¢

more than you can carry at ; 75 ! 9 / oo have N oW

theartisan food market, " : 2 nous? t N ENN Graven ¢
learn knife skills at the R &7/ . 2 Y n e 2 v""“ i many
butchery demonstrations £ - 3 y w L

and showcase your best

sponge in the baking

competition. Enter the

Tottery for the Friday Night

Feast, where five of the best

female chefs in Scotland will 2 the mﬂmut's]amn free food festival.
cooka course each — they include: Once the Bake Off winnér has shown you
Lorna McNee, who has just won how to make the perfect Victoria sponge,
Scottish chef of the year. told us she’d never been to Plymouth, hit the free samples of cheese, bread,
May 26-28; day tickets from £20; so we've given her a day off writing for olive oil, charcuterie, pickles and popcorn |
mhorfestival.net ‘Times to wow th in here'll also be d

Below, Bake Off's
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15/3-5-million-pledged-for-plymouth:
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£3.5 million pledged for Plymouth's
Mayflower 400
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UK Inbound conference — 26
contacts

Plymouth database — over
1300 contacts — some from
Destination America previous
Sept and explore GB

October fam visits — Kuoni and
Chinese tour operators visited
Plymouth and had positive
feedback for their welcome
and experience in the city.

International marketing
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International marketing s ocncy

SW Fund campaign:

Exhibitions

* Vakantibeurs,
Holland— 28 contacts

e |ITB Berlin—20
contacts




SW Fund campaign:
E-news and fam visits:

Database — over 1235
contacts generated
from exhibitions and
events

Trade directory
produced

International marketing
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DESTINATION
PLYMOUTH Latest News from Destination Plymouth

Welcome to the Destination
Plymouth International Newsletter

Welcome to our first international newsletter which we hope will provide
you the inspiration and information for a unique and memorable visit to
Plymouth.

There has never been a better time to visit Plymouth, Britain’s Ocean City.
With its spectacular sea views Plymouth lies in the South-West corner of
the UK providing a gateway to the stunning coastlines of Devon and
Cornwall and Dartmoor National Park. It has the perfect blend of city
culture, coast and countryside.

Renowned for its rich world maritime history, Plymouth has an array of
accommodation to suit all budgets, award-winning events, top visitor
attractions, a multitude of restaurants and cafés, a major music venue and
theatre for the region and a huge choice of shopping outlets to suit all your
visitor schedules. Whether it is a day trip, weekend away or a full on
holiday there is a diverse range of experiences available for everyone.




International marketing

* Visit Britain support

* Links to visit Britain trade
site for bookable product

e Familiarisation visits

Plymouth Boat Trips - Catch and Cook Fishing Trips

After some lunch in one of The Barbican’s many restaurants, what better way to have fun and explore

the high seas than with PI Trips (£ on a 3.5 hour mackerel and deep-sea fishing trip?
Fishing the local waters of Plymouth Sound, alang with reefs and wrecks, searching for species such
as mackerel, herring, cod, pollock, sea bass and the infamous conger eel, these trips are suitabie for
averyone, from expert fishermen to absolute beginners. All the necessary equipment and sataty gear
Is provided, so all those on board can sit back and try and spot minke whales, basking sharks,
dolphins or even leatherback turtles!

On returning to the harbour the “fishermen” can stop at The Boathouse Café on the quayside, where
their catch will be prepared and cooked, to order, by the café’s expert chefs.

Min - Max capacity: 6 - 18 for scheduled trips or private charters

Frequency: June: Ipm Monday to Friday, 915am and 1pm at weekends

July and August 915am and 1pm daily

September: Ipm Maonday to Friday, 915am and Ipm at weekends

October: Ipm daily
November - March: Saturday & Sunday Ipm
April - May: 1pm dally

Private charters: Please contact to request
FIT or Groups: FIT or groups.
Translation: Website available in Chinese, French and German

Websita: Plymouth Boat Trips (£

Plymouth

Britain's Ocean City
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Supporting our Mayflower objectives

* Develop capital infrastructure to support the
visitor economy

* Develop a ‘Mayflower’ visitor marketing
campaign and work with Visit England/Britain to
develop US market

* Use major events to globally position Britain’s
Ocean City
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Capital projects:
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National partner activity

Mayflower 400 Trail
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* Project manager recruited Oct
2016 Mayflower Explorer

Explore England & the journey of the Mayflower Pilgrims

« National trail feasibility study
delivered in March 2017

« HLF bid for £4.75 million for
national trail (11 partners)
submitted April 2017

- New partnership website peml DRl
produced

« Photographic and video e Tl

daﬂnlbun For ol I!efu!l n-bunll
s s ok Felira & e pASe: - Explore Gainsborough Old Hall, one of the best preserved medieval manor
houses in Engiand

London Plus « Walk the cobbled streets of historic Lincoln, see King John's 1215 Magna
Carta whose infiuence is seen in the Mayflower Compact and the American
Bill of Rights
All London and regional akports.
ca

What’s influded: Follow the journey of the Mayflower Pilgrims from the

Bl

A Story of courage and conviction, secret worship,
growing persecution and the start of an epic journey
that would establish the Mayflower Compaét.

Independert traveller

Suitable for groups

Tour Guide Advised Tour Highlights:

n e T o

*

G
¥ including East Mickands, Doncaster Robi « Visit Boston Guildhall and the celis where the fleeing Pilgrims were held
Hood, Humberside, Bemingham, Exeter. and wied
- - - - Visit from where the ped 1o Holland
« Travel to Leiden, Holland where the Separatists spent many years
° I Ia IOI Ia I I I Ierarles - Go in search of Pilgrim Edward Winslow in Worcester & Drottwich Spa
16202020 » Explore the Port of Harwich where the Mayflowes ship was built and her
Master Christopher Jones lived
. . a ower. - Follow the journey of the ship to her portin Lendon and explore
= 400 - historic Rotherhithe and Southwark
eve O e Wor I I I WI ra e « Explore the port city of Southamaton where the Mayflower and Speedwell
ships prepared for voyage

- Visit Dartmouth where the Mayflower and Speedwell ships stayed whilst
s undergoing repairs
Steering our furure, + Stand on the Mayflower Steps in Plymouth, me m' from where the.

 |International PR agency o FESEEEEEE
recruited



Work to date..

Work with Cruise Britain to
develop ‘Mayflower cruise’
product

Submitted DEF grant bid April
2017

First trade partners took product
to market in US market Sept 2017

Formal international launch at
DBNA and WTM Nov 2017

Research commissioned
jointly in USA through general
panel/family societies
demonstrates strong interest

Plymouth

Britain's Ocean City




Definition:
Very likely to visit England
and / or the Netherlands in 2020
if the anniversary is
highlighted and promoted to them.

5.5% of the total U.S. adult
population
Equates to

13m U.S. Citizens
A further 36% are warm
prospects;
likely to visit 2020.

21% of GSMD and NEHGS
Equates to
51,000 U.S. society members
4 x more likely to visit than the
general population.

CHARACTERISTICS

v More likely to be aged 45 - 54

v Inovera third of households
the main income eamer is
CEO, board director, senior
manager or professional

' Often upmarket and affluent

v Very likely to have previously
holidayed in England

7 Over half have been on an
international vacation
within the last 3 years

Just as likely to be male or

MAYFLOWER 400 U.S. TOURISM SURVEY - KEY INSIGHTS

1620—2020
W In 2020 the United Kingdom, the United States of America and
a)/f(’owen the Netherlands will commemorate the 400th anniversary of the sailing of the Mayflower ship
400 and the story of her passengers and their journey that unites these nations.

The survey commissioned by Mayflower 400 UK provides insights into the travel behaviour and propensity
to travel of the U.S. population for the Mayflower 400 anniversary.

Steering our future,
inspired by the past. This survey was conducted in the U.S.A. between 28 June - 31 July 2017 with 4,865 U.S. citizens aged 18+ drawn from
members of the General Society of Mayflower Descendants (GSMD), the New England Historic Genealogical Society (NEHGS)

and the wider U.S. adult population.

TRAVEL PLANNING & DECISION MAKING DURING THEIR STAY

: 4-

Have previously made an international 66% will stay an average of
trip regarding family history: 8-14 nights
40% of NEGHS and GSMD members

26% of the U.S. population I l
Trip type

39% intend to book and plan independently
30% intend to buy package
14% plan to take a group tour
12% plan to take a specialist tour

75% would like to stay in London for
part of their trip

o

Over half would make a specific visit
to Plymouth, Leiden, Boston and
Southampton

64% will travel in a party size
of 2 adults

WHAT APPEALS?

w GSMD & NEHGS members:

Embark on a personal journey,
Search engines, national tourism

J 183, na following in the footsteps of your
website and trip advisor are among Pilgrim Ancestors. Follow the story of
the top sources of information used

the Mayflower ship, its passengers
for planning an international and their journey
vacation

0 U.S. general population: G
Experiencing England's culture,

hd

90% are interested in
attending historical talks and lectures

Plymouth

Britain's Ocean City

X

*
*

x
*

*
*

*
*

Booking international vacations
69% usually book online
20% of GSMD usually book in person
with a travel agent

V' female, if there is an
established interest in
ancestry

Source: Mayflower 400 U.S. Tourism Survey 2017 conducted by Habit5.

food and sights whilst exploring
England's role in the Mayflower
story

70% are interested in doing
some walking on their trip
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Over a fifth of the NEHGS and GSMD participants are "very likely’ Hot g
Prospects to visit England in 2020. 12% of the U.5. Panel population HAB|T
are Hot Prospects with a further 36% classified as Warm Prospects. 4

betrww likely wosusld you be b visit Hee England in the anniversary year of 20207
Envgland &y Colector ID J;g"'m”_ —

Aer

@fanel wGEMD mMEHGE

45%
40%
35%

30%: 1
We recommend that
the ‘very likely’
or Hot Prospect
segment represant a
more reliable base to
profile and project
demand from.

5% 1

20% 1

15% 1

10%

They are the core
target group.
The bulls eye if
you like.

Unfimiy rhm; ':;Lilellr',- Hor Likimby

R Sy Unioady (vl i, Undioady (ot 34 Fobdhaler Loy oo Undlcadsy (e 2, Llicady (e T04T, ey Lol (rvminer? 'y, Baempdt b = il

COUTSTANDING
UNDERSTAMNDING™



Plymouth

Britain's Ocean City

Sizing Demand in the U.5. adult population
We estimate that 5.5% of the total U.5. adult population are

Hot Prospects to visit in 2020, this equates to 13.7m people.

o likely would you be o visit the countries below in the anniversary year of 20207

E=limat=of US. Adull Populalion
mmeting the criteria appled to re=onut
= Panal mamzhs

111,445,031

Populabion Volume | Source | Caleulation
| PO pula T ume |

. L D Surmsy: "Eelimates of e Tolal Resdent Pooulsion
”'s‘r:i"““ Population (Over 18 240,485,228 | and fmsident Popuistion Age 13 Yesrs and Oider for the Lnit=d
yea it ot Ty 1, H1E
“Prospect Posol’ MayTlawer LS. Towrrsm Survey 2017:

44.5/% of the US Adult population after 5533% of the Pand
Survey mesl the orifenis appied after dequakification for: "k
valid] pr==poet’ or “Wery Unliely to visit Bogland’ o “Newer had
vacation abroad’ or "Hot LS. Citizen’

Warm Prospects

Estimate of incidence in the U= Adult

Populstion “likely” to visit. 40, 130,211

Mayfiowesr LS. Towrsm Suresy 2017

35.1% of the "Prozpect Poof’ or 16, 1% of the total ULS, Adult
Populaton, bxesd upon the Survey findings ars predict=d o
expre=x e opneon that ey are ely” to vzt Gogland 2020
anc= awar= of the Mayfiomer 400 commemaoration.

“Hrt Prosiects

Sslimale of incideno= in D LS. Adull
Population “wery likely” Iowisil

13,707,741

Mayfiower LS. Tousm Suresy 2017

12 3% of the "Prospect Foof” or 5.5% of the todad LLS. Adult
Population, Ges=d ypon the Survey findings are predicted to

expre=x the opineon that they ans “wery Bl to visit England in
20X ono= mwan= of e Mayliossr 400 commemoration.

Tiri e, e i ;-

A] Very efficientlty tanget them sach that ey are made meaningfully awane of Mayfiower 200
[ based upon profile liﬁlmah.m fintwrm Hhee Samrwneey)

B] Depilryineg Hhe nght messhges ard

5 | btz nptor Hee Samrvniyr Fariecinieges)

that will resoviabe with Hhem and motivibe teen o act ard planf ook dher visst,

HABITS

5

tian—3a030
];a'l ﬂ'l-'l."l!'.'!r

We would stress that
"Hot Prospects’ need to be
activated for actual visits to
materialise.

(NB The survey participants
hawve had many elements of
the Mayflower 400
proposition put directlyin
front of them within the
questions. )

"Warm Prospects and "Hot
Prospects’ are discrete
populations.

OUTSTARNDING
UNDERSTAMDING™
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MAYFLOWER 400 — results to date EEEEEEY

Trade shows:

DBNA North America, Explore GB 2016/17, Sea
Trade Hamburg, Meet the buyer New York and
Boston Oct 17

Over 130 overseas contacts acquired for
international database

Fam trips and events:

UK Inbound convention, Discover event, fam trips
this week and in spring 2018

Positive feedback from those on fam trips and
continued working with them to develop plans -
over 40 on fam visits to date
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MAYFLOWER 400 — results to date EEEEEEY

 Bookings and interest expressed:

« Select travel booking for Sept 2018 (confirmed)

e Kuoni and Abercrombie - here 2nd week October
Kuoni adding Mayflower product to their
brochures this year

« Multiple cruise operators- planning cruises 5
booked 2018, 1 for 2020

« MICE - 1 lead confirmed for 2018

* Further £500,000 secured via DEF for
development of US marketing activity up to
2019
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MAYFLOWER 400 — World Travel Market

W P b

* 20 media e e T
appointments t : |

e QOver 40 trade leads

* Largest tourism
show

globally — over
5,000 exhibitors

* 51,500 vistors
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Looking forward into 2018.... s ocen

e Opportunities for
buying into
international campaigns
in 2018

* Visit Devon joint
memberships agreed

* Marketing Partnership
with GWR




